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Jim: Everybody, welcome to another great session from Author Marketing Live. My name is Jim Kukral from the
Author Marketing Institute, and I'm glad to be here with you today to have another amazing session from a

very professional speaker, and somebody who knows what they're talking about. And that is Shelley Hitz. How
are you, Shelley?

Shelley: Hey, I'm doing amazing. Thank you so much, Jim. And, I'm here in Colorado Springs and it's just
been a beautiful last few days. So I'm so thankful for that.

Jim: I've heard, Joel Comm was on earlier, and he said the weather out there in Colorado is just really nice
right now.



Shelley: Yeah, it's been awesome.

Jim: So I'm going to quickly read your bio, and then we're going to give you the key. So, Shelley is presenting
the session called *Marketing Your Book on Amazon: 7 Things You Can Easily Do For Free to Get More
Exposure and Sales”. Shelley Hitz is an award-winning and internationally bestselling author. She is the owner
of trainingauthors.com and is passionate about helping authors succeed in publishing and marketing their
books. She teaches from personal experience. Shelley has been writing and publishing books since 2008 and
has published over thirty books including print, eBook and audiobook formats. And | am very excited to see
your presentation, Shelley. So I'm going to mute my microphone and let you fake it away.

Shelley: Alright. Well, I'm excited to be with you foday and fo share with you - | have a quote from Winston
Churchill that says, "Continuous effort, not strength or intelligence, is the key to unlocking our potential." And |
believe that for each one of us, as authors, that it's not necessarily having the highest 1Q or having the most
brilliant ideas, but sometimes it is just that continuous effort that we put forth to market our books. However,
what I have seen as an author coach is that so many authors spend ninety percent of their time writing and
editing and getting their book cover and getting everything ready for publishing but then, they only spend a
very small percent of time actually optimizing Amazon. Which that little bit of time... it's like the 80/20 rule.
That 20% of effort of just optimizing Amazon can sometimes make amazing differences. And so I'm really
excited to share this session with you because | think if you just take away one tip that you can apply today,
that it would be worth our time together.

And so what you're going to learn in today's session is the two strategies you can implement foday. I'm not
just saying that with hype. I'm an author, | have now over 35 books. | just finished my 36th book so I'm so
excited about that. But, | mean, | really am serious. These are two strategies you can implement today that
can have what | have seen fo be the biggest impact on selling more books on Amazon. I'm not holding back,
I'm sharing a lot of stuff with you guys here today. And then a simple but underutilized technique to get more
exposure on Amazon that you may not be using -- and I'm going to be sharing a real life case study from one
of my bestselling books.

Now, a lot of marketers, a lot of authors, don't always like to share what's really going on, what's really
working. But foday, you will get a behind the scenes look into my business. So | call that a backstage pass.
You're going to get a backstage pass into a couple case studies where I'm going to show you some real stuff.
Some things that have worked for me that you might be able to also apply to your own business. We have a
lot to cover so | want to get right into it.

The first strategy I'm going to talk about is choosing the best categories on Amazon. This is key. Many of you
may already be doing this, but you may not. There may be some things that you can learn through this
strategy. But this is one of the two things that if you do nothing else, this is one of the things | really believe
you need to be doing. Why is this important? Well, by choosing the right category, by choosing the best
category, it can improve your bestseller sales rank. We all love that title, right? Bestselling author. Amazon has
lists. For those of you that are familiar, you'll be very familiar with this. But they have a list, its the top 100
books in every category get on their bestseller list. Once you hit one of those lists, you're technically a
bestselling author. As long as it's for paid sales. | don't count it if it's for a free day. But when you hit those lists
for paid sales, then your book is a bestselling book, and you as an author are a bestselling author. So when
you choose your categories correctly, you can increase your chances of having that best-seller rank. And this
is especially important for the Amazon bestseller launches.
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| did my first Amazon Bestseller Launch in 2011. It was for a book that my husband and | co-authored called
Forgiveness Formula. We did the whole thing of offer bonuses and buy our book this day and we got to #1
Amazon bestselling status that day. So part of the success of that launch was choosing the right categories.
And then your raking, along with your customer reviews, also seems to impact the Amazon algorithms. Now,
don't we all wish that we knew what the Amazon algorithm exactly was? Oh, my goodness. | mean, we all
would love to know what exactly impacts it, how to impact and change that. But if that was known to
everybody, people would be gaming the system. And so nobody knows the exact algorithm. But what it
seems to appear is that the more reviews you have, the higher ranking you have in your categories, the more
it impacts how Amazon recommends your book in other pages like, "Customers who bought this also bought
that," and so forth.

So | want to show you one of my books. This was early on when | was first finding out about categories. | could
not believe it. | went in and | chose different categories for my book. Because like | said, most authors spend a
majority of their time on the writing, editing, publishing part. And then when you get ready fo publish on
Amazon, you just quickly choose categories, you choose keywords, you quickly write a description -- and you
may not spend as much time on those steps as | really believe we should. So | was a typical author at that
time, and I hadn't spent much time choosing my categories. So | changed the categories and it really
surprised me. My overall bestseller rank did not change. But just a few days after changing those categories, |
became a number one bestseller in the category of Prayer. This particular book is Teen Devotionals for Girls.
It's a children's book, a teen book, but it also has to do with prayer. So when you're choosing your categories,
you want to choose the ones that fit your book the best.

But when | changed those categories, that book immediately became a #1 bestselling book in its category. It
really was amazing to me. Not only that, but soon after my book hit on the bestseller list, it also started
showing up on other books' sales pages. Basically, Amazon started advertising my book for free and it began
to show up on the "Customers who bought this item also bought." And so | began to see the power of
choosing categories because all of a sudden, my book was being noticed by Amazon. They're like, "Oh, this
book is a #1 bestseller in its category, it must be popular. | better share this book on other pages." And all of
a sudden, we started showing up, and it did impact sales as well. So for Amazon, you can choose two
categories for your Kindle eBooks and then you also can choose two categories if you have print version of
your book as well. You want to choose those two categories wisely.

What | recommend is choosing one broad category. In broad category, it would be a category where there are
a lot of other books. It would be a big category, a popular category, a category that would actually be difficult
to rank for. But, you'll get more eyeballs. You'll get more people that will be looking in that category. If you do
a special promotion or if you have a free day, then you have the potential to get more exposure to a much
bigger audience. And then with your second category, | recommend choosing one narrow category. This is
going to be a category where there's not much competition so that you can more easily rank in the top 100
bestsellers.

One thing that sometimes gets authors stuck - | was talking to a new author recently and she was just so torn
up about "Oh, I don't know from choosing the right categories, which category should | choose? | can't
publish my book until | choose the right categories." | fold her, | said "Listen, you can change your categories
at any time." When | told her that, she just immediately had so much freedom. Because it wasn't like, this is
the one decision and this is my one time and | can't change it. You can change them. You could change them
at any time.



Sometimes, what | will do is I'll change my categories before | do a big promotion or before | do a big, free
Kindle promotion. If I've already done one with a certain book, | may change categories to get in front of a
new audience. You can change your categories to see what will seem to work best for your book. | don't
recommend you change them too often. And | definitely recommend that you stay within your niche. Because
if you choose a category that doesn't quite fit, you may be reaching an audience that is not a good fit for your
book, and then you may get some bad reviews. That has happened occasionally to me when | was trying to
really get into a certain category. So make sure you choose the best category for you.

I have direct links for the Kindle categories and for the print categories. Sometimes, it's a little bit difficult to
find on Amazon exactly where to find a list of these categories. So | created an easy redirect for you because
those links are really long and complicated. For Kindle categories, if you go to
shelleyhitz.com/kindlecategories, it's going to redirect you to the link you'll see there. On this page, you're
going to see Kindle eBooks. So just scroll down to the bottom of the page and on the left-hand side is where
you will see the list of categories. Now, this is really important. When you see that list of categories, there will
be a parenthesis after each category that will tell you the number of competing books in that category. And
the same thing for print, you can just go to shelleyhitz.com/printcategories. That will redirect you to that link
you see on the screen. It will give you the print categories. Again, scroll down and on the left-hand side, you
will see a list of the categories for print book.

This is what it's going fo look like for the Kindle eBooks. You're going fo see a list of all the different categories
and then in the parenthesis, you will see the number of competing books in that category. What you'll want to
do is start your search by clicking on the category that fits your niche best. You actually may have a couple
different ones so you'll want to search both of those. But you'll want to start with the high level search. Let's
say you have a cook book, you'll want to click on Cookbooks, Food, and Wine. That's going fo bring up
another list of categories. And then you'll want to choose the most relevant subcategory within that.
Sometimes, those subcategories have subcategories, so you want to drill down as detailed as you can within
that list. Usually, like | said, with one of the categories, you'll want to choose the one that has the least
competition. Usually the less competition, the better. But like | said, also you'll want to have one category
where you're getting tons of exposure, tons of eyeballs, and where there's a lot of books in there as well.

Sometimes, you're unsure about like, "Okay, how do | update my categories?" Let's say I've already published
my book and | don't know how to update them. With your print book, what | recommend doing is going fo
authorcentral.amazon.com. Use your free Author Central account, and contact Amazon there. Just scroll down
to the bottom of the page, click the Contact Us link and just say, "Hey, | would like to update my categories for
this book." Usually what | do is | just copy the category description at the top of the page once I drilled down to
the category that | want, and I'll just paste it within that email.

You can do the same thing with Kindle. But for Kindle, | do recommend going through KDP instead of Author
Central. One of the things you can do is you can just go in, and when you are publishing a book, you can go
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